
Be More Visible

With a Google Local Business Listing
> Promote Your Listing with Reviews

Presenter
Presentation Notes
If you own or manage a local business, being visible on the first page of Google is critical to your success as more and more people now use the Internet to search for products and services.

The majority, nearly 70% use Google over Yahoo! Bing or any other search engine.

In addition, studies have shown that as much as 90% of the time, people first search for a business online before making a decision to shop or buy offline.

Having a compelling listing of information on the first page of Google search results will greatly increase your chance that a prospective customer will choose to do business with you.




Topics

• Introduction to Local Business Listings
• How to Create your Local Business Listing
• Promoting your Local Business Listing

2



LOCAL BUSINESS LISTING
How to Promote Your Google…
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Presenter
Presentation Notes
This is the 3rd in a series of tutorials on using Google’s local business listings to make your local business more credible….



Be More Visible!
Now when potential customers 
search for your products and 
services on Google, there’s a better 
chance your business is more 
searchable and visible.

Encourage your customers to add a 
review to your listing. 

Have a plan to promote your listing.
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Presenter
Presentation Notes
Having a local business listing show up makes you more visible. Having reviews of your business can help with that, and also make you more credible in the eyes of prospective customers.

I want to suggest you consider a way to promote your listing by encouraging customers to write a review of your business. 

According to a Kudzu research study reported by Nielsen Net Ratings:
“80% of consumers read online reviews and 90% of trust them”


So, let me share my thoughts on how you can ask for reviews.





Have a Review Plan

1. Let customers know early.
2. Link them to your listing upon completion.
3. Ask them to write a review.
4. Ask and you shall receive!
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Presenter
Presentation Notes
My suggestion is to have a plan or strategy to build reviews for your business. Whether you do it on Yelp or Local Business Listings (or both), having a plan is a great way to go about it.

Here’s a simple 4- step process:
Let customer’s know early on you’d love for them to support you with a review.
Send them a link to where they can go and give you an online review.
Ask. Don’t ask you don’t get. Many of your customers will want to help you and are more than happy to support you with a review.



When signed in click on the 
Settings Link next to your email

This will take you to your Account Profile page

Then click on the LBC link 6

Click

Presenter
Presentation Notes
You’ll need to first navigate to your public business listing to copy the URL link for that page.

Sign in to your Google Account
Click on the Settings menu
On your Account Profile page, click on the link for “Local Business Center”
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Presenter
Presentation Notes
Top: Now click on the link, “See your listing on Google Maps”

Middle: Click on the “Email” or “Link” text

Bottom: In this example, I’ve clicked on the “Link” text and will copy the full URL from the pop-down box.



Email Link
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Presenter
Presentation Notes
Here’s what you’ll get when you click on the “Email” link. It opens up your default email message and populates the Subject line with “Google Maps” and places a link to your listing page in the body of the email message.

You can then customize these to your liking….



Sample Email
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Presenter
Presentation Notes
Whether you copy and paste the link into your email message, or click the Email link, here’s an example of how you can next create a simple, straightforward request.

(read the message)

Note the sentence: “And please don’t hesitate to contact me with any concerns.” If for some reason my customer had a less than great experience I’d like to know about it and fix it before a review is written, that may be perceived as negative.

What I care about is honest, fair and fact-based reviews. We are all human, and sometimes mistakes or issues happen. But if you’re committed to excellence and stay on top of issues your customers will be fair, and others will see how you deal with issues as a strength and a positive, credible reason to consider doing business with you.

The key thing is you must ask to get. And just be straightforward about it. 



Key Takeaways

• Look for ways to enhance your listing: keywords, 
details, photos, videos, hours, coupons, reviews

• Establish a plan to collect reviews
• Send customers an email with a link to your listing.
• Place a link to your local business listing on your 

web site – and ask for reviews
• Ask for the review while mitigating any issues
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For more information…

• Greg Elwell, Principal, Zephyr Marketing LLC
– Phone: 707.745.3503
– Blog: http://ZephyrMarketing.net
– Email: greg@ZephyrMarketing.net
– Twitter: http://twitter.com/ZephyrMarketing
– Zephyr Marketing Facebook Fan Page

• http://www.facebook.com/ZephyrMarketing

Helping local businesses be more visible, credible and remarkable 
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